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When I joined NN in 2023, we deployed an enterprise 
transformation strategy to accelerate sales growth, increase 
profitability, improve our balance sheet, and strengthen our 
team. We launched a listening tour at our manufacturing 
sites and with key customers to understand what we were 
doing well—and what we could do better.

2024 was the first full year of actioning these changes, and 
our sustainability journey is a part of that transformation. We 
have made a commitment to become a more energy-
efficient and carbon-neutral company, and recognize that 
there is value in activity both great and small to change 
habits and operate more efficiently.  In 2024, we launched or 
continued several projects focusing on operational efficiency, 
which you will read about in further sections of this report.  

While last year’s report reflected an increase in emissions 
between 2022 and 2023 on relatively flat sales, in 2024 we saw 
the benefit of our continued efforts to increase efficiency and 
consolidate our global manufacturing footprint, with emission 
reductions aligning favorably with changes in revenue 
(reductions of 6% and 5%, respectively) for the year.  This focus

on efficiency is important for us as we continue to land a 
record number of new business wins that require additional 
equipment and start-up activities to support these launches.  
To offset the environmental impact of these additions, our 
teams are  always exploring new or expanded energy 
efficiency and waste reduction projects.  Our teams in 
Europe and Wuxi, China lead the way for NN in this effort.

In addition to the investments made in environmentally-
focused activities, we are also proud of the investments 
made in our people.  In 2024, we delivered nearly 95,000 
hours of training content across a variety of topics, including 
safety, quality, and teamwork/problem-solving. Further, we 
continue to strengthen our company culture, promoting 
intellectual curiosity, continuous improvement, and mutual 
respect that help our organization better innovate and grow.
We are always seeking to be better stewards of the resources 
entrusted to us, including ways to make our facilities safer 
and more efficient, and our culture more diverse and 
inclusive.  We are committed to deploying capital that serves 
to facilitate growth, as well as that which supports our 
continuous improvement and sustainability goals.
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We are proud to have developed an expertise in 
manufacturing highly complex, tight-tolerance, system- 
critical components for a diversified and global customer 
base, and we are excited to participate in growing and 
attractive end markets, including passenger and commercial 
vehicles, electrical and grid, medical and orthopedic, general 
industrial, and aerospace and defense.

Similarly, we look to apply our same continuous improvement 
mindset to the company’s sustainability efforts, identifying 
new operational efficiencies to reduce NN’s carbon footprint. 
Thank you for taking this journey with us as we work to create 
a better world for all.

Regards,

   
Harold Bevis 
President and CEO
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MISSION
To provide high-quality products and superior customer service 
that continuously exceed our customers’ expectations while 
providing enhanced value for our stakeholders

VISION
To be the leading manufacturer of high-performance precision 
components

CORE VALUES
 To demonstrate ethical behavior in every aspect of our business
 To ensure a safe and inclusive work environment for our 

employees where diversity is welcomed
 To empower employees to do their best by recognizing 

innovation and superior performance
 To promote personal responsibility at every level
 To serve as a good corporate citizen in the communities in 

which we operate
 To invest in our customers’ success

OPERATING
SUSTAINABLY
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WHO WE ARE

A full-service manufacturing 
solutions partner, NN provides 
a broad range of high-precision 
metal components and 
assemblies to the electrical, 
automotive, medical, general 
industrial, and aerospace and 
defense markets. 

In-house tool design and 
process expertise enable 
consistent production 
tolerances of less than one 
micron while producing 
millions of parts per day, giving 
us an unparalleled ability to co-
design and repeatably 
manufacture products that 
meet each customer’s unique 
needs.
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NN is publicly traded 
(NASDAQ: NNBR), with 2024 
revenues of $464M.  Based in 
Charlotte, North Carolina, NN 
employs more than 2,900 
employees across North 
America, South America, 
Europe, and Asia who 
proudly serve customers 
around the world.

As a diversified industrial 
manufacturer, NN’s extensive 
technology platform consists 
of high-precision machining, 
progressive stamping, laser 
welding, material science, 
assembly, and design 
optimization. 
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NORTH AMERICA
Mexico
United States
Illinois
Massachusetts 
Michigan
North Carolina*  
Ohio

ǂ   Sales Office

* Corporate Office

OUR GLOBAL FOOTPRINT

2,900
EMPLOYEES
WORLDWIDE

26
STATE-OF-
THE-ART
FACILITIES

4
CONTINENTS

2B+
PARTS 
PRODUCED
ANNUALLY
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SOUTH AMERICA
Brazil 

ASIA
China

EUROPE
France
Germanyǂ

Poland
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SUSTAINABILITY STRATEGY

HISTORY

In 2021, we engaged formally with stakeholders utilizing the 
framework and assessment topics of the Task Force for 
Climate-related Financial Disclosures (TCFD) and the Value 
Reporting Foundation SASB Standards (SASB) to develop our 
global sustainability strategy.  We established four pillars that 
serve as the foundation for our ongoing sustainability 
strategy:  Prioritizing People, Operating Sustainably, 
Delivering Sustainable Components, and Managing Our 
Business.

In developing this sustainability strategy, we conducted a 
comprehensive materiality assessment to identify our most 
significant economic, environmental and social impacts.  We 
engaged with employees, members of the NN, Inc. Board of 
Directors, customers, shareholders and community groups to 
determine the topics most important to our stakeholders.  
This information was assessed utilizing materiality topics of 
established industry frameworks such as SASB, TCFD and UN 
Sustainable Development Goals (SDGs) and reviewing 
sustainability trends within our industry.
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Under the Governance Committee of the NN Board of
Directors, we established the Sustainability Executive 
Council, which is led by our CEO and includes all senior 
executives.  At the management level, we established the 
Sustainability Leadership Committee which includes 
representatives from each of the key functional areas within 
our organization.  Together, these Sustainability Committees 
work together to execute NN’s sustainability strategy. 
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SUSTAINABILITY STRATEGY, cont ’d.

We conducted internal and external stakeholder interviews 
to gather insights on the most meaningful aspects of 
sustainability for this population.  The results of this 
materiality assessment were used by the Sustainability 
Committees to determine our sustainability priorities. The 
material topics identified during this process enable our 
organization to prioritize our activities and provide 
meaningful sustainability disclosures. 

We plan to regularly review and revise these areas of focus to 
ensure continued fit as our business evolves and grows. 

MATERIALITY ASSESSMENT

The materiality assessment consisted of the following steps:

 Identifying sustainability topics relevant to our business
 Identifying internal and external stakeholders for 

engagement
 Engaging with stakeholders to rate the importance of 

sustainability topics to both NN’s business and 
stakeholder relationships
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Significant Economic, Environmental, and Social Impacts
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SUSTAINABILITY STRATEGY, cont ’d.

 Prioritized topics based on stakeholder feedback and 
business context

 Developed the materiality matrix indicating our findings

The matrix reflects our most significant economic, 
environmental, and social impacts, determined through an 
intentional and focused review of our business and 
engagement with our stakeholders.

For more information on how NN defines materiality for
purposes of our sustainability program, please refer to the
description at the end of this report.

STAKEHOLDER ENGAGEMENT

In addition to the materiality assessment exercise and in 
alignment with our continuous improvement philosophy, the 
company engages regularly with key stakeholders in a variety 
of ways to ensure that we are exposed to diverse perspectives 
on business topics like sustainability.  

Our CEO and COO regularly visit all company locations and
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engage with NN’s top global customers to solicit candid 
feedback on our company, how we can work together more 
productively, and what we can do to further enhance our 
value as a trusted business partner.

Stakeholder Group Engagement Methods

Employees Internal communications and training

Materiality assessment participant

Customers Direct engagement

Materiality assessment participant

Investors Direct engagement

Materiality assessment participant

Board of Directors Materiality assessment participant

Regular engagement via quarterly 
board/committee meetings

Suppliers Direct engagement

Community Organizations Materiality assessment participant

Outreach and support activities
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Our employees, their families, and the communities in which 
we operate are at the heart of everything we do.  We 
acknowledge and embrace our duty as a company to create 
a safe, inclusive work environment, fostering a workplace 
culture that empowers every member of the NN team to do 
their best work.  Moreover, our policies and practices conform 
to the provisions of the United Nations (UN) Universal 
Declaration of Human Rights, and we look for ways to give 
back to the communities that our employees call home.

EMPLOYEE HEALTH AND SAFETY

At NN, we promote a continuous improvement mindset to 
keep employees healthy and safe at every site, striving for 
zero occupational injuries and illnesses worldwide. We 
comply with applicable laws and regulations and recognize 
that we all have a responsibility to maintain a safe working 
environment.  When issues do occur, our reporting, 
treatment, and investigation procedures help return our 
team members to full health and duty quickly and help us 
develop safer practices as we move forward.

NN’s goal is to reduce injury rates by 10% each year for both 
Total Recordable Incidence Rate (TRIR) and Days Away, 
Restricted, or Transferred rates (DART). In 2024, we did not 
meet this goal for either metric, but still reduced total 
recordables versus the prior year. The days-away case rate, 
however, increased by one case as compared to the prior 
year.  Both TRIR and DART performance are a focus for our 
sites, and remain strongly favorable as compared to 
industry average, with no fatalities and multiple sites 
reporting zero recordables for the year.
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We believe that our facilities’ strong safety 
focus—including root cause analysis, kaizen, and 
continuous improvement activities—is the key to 
uncovering and addressing the underlying 
causes of workplace injuries and illnesses. 

One of the tools we developed in-house is a root 
cause analysis (RCA) program that focuses on 
safety.  This program, based on the 8D problem 
solving model commonly used in the 
automotive industry, is a structured approach to 
identify, correct, and eliminate recurring issues.  
The 8D RCA, which was piloted in 2020 and has 
been in place at all sites since 2022, provides 
more efficient health and safety monitoring, 
including both incidents and near misses.  This 
proprietary system collects information on the 
incident,  its root cause(s), corrective actions 
taken, and any additional actions required to 
prevent recurrences.  NN continually seeks out 
opportunities to improve safety for all global 
team members.

PEOPLE AND CULTURE

NN is fortunate to have more than 2,900 
engaged team members around the world, 
supporting a culture of respect, continuous 
improvement, and customer focus. Our 
employees receive competitive salaries and 
benefits packages, and our global human 
resources team regularly reviews wage rates to 
ensure employees are paid at or above the level 
required in each geography. Qualifications, 
performance, skills and experience are the 
basis for recruitment, hiring, placement, 
development, training, compensation and 
advancement at the Company.

In addition, NN maintains programs through 
which employees may earn bonuses if the 
company meets goals at the site, group, and/or 
corporate levels, giving team members added 
incentive to work together to achieve success. 
Many of our sites also have individual employee
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recognition programs that vary by geography, such as service 
awards and employee of the month programs. Additionally, 
sites may go beyond observing the typical holidays to 
promote other important dates; for instance, our Brazil sites 
celebrate “Pink October” and “Blue November” to highlight 
the importance of preventive health screenings. 

Our labor practices reflect NN’s belief that employees deserve 
to be treated with respect and dignity; no forced labor, child 
labor, bonded labor, or human trafficking is tolerated in any 
of our global operations or among our supplier base.  Further, 
we promote an ethical work environment reflecting the core 
values of our Company, and we embrace the diverse social 
customs and cultural traditions of our team.

To ensure that employees have the information they need to 
succeed in their roles, NN conducts regular plant 
communications, group operating reviews, and town hall 
meetings led by senior leadership to discuss enterprise-level 
results and activities.  We invite questions from team
members and also have a town hall forum where employees 
may pose anonymous questions to leadership.

TRAINING PROGRAMS

One of the most important investments we can make is in our 
employees—providing training that helps employees work 
safely, act compliantly, and develop skills to help them do their 
best work.  Training may be delivered in a number of ways, 
including classroom, online, and on-the-job.  In 2024, we 
recorded training averaging 33 hours per employee, primarily 
in the areas of  job-specific skills and required topics.



PRIORITIZING PEOPLE, cont ’d.

skill paths that help employees develop relevant 
technical abilities through a combination of 
academic and on-the-job experiences. Participants 
can prepare for machinist, technician or degreed 
engineering roles in as few as two to five years.  

Below are examples of how some of our programs 
are structured, from an apprenticeship earning a 
technical certificate while working full time to a 
co-op/internship culminating in the attainment of 
a four-year engineering degree.
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Included in this training total is what NN calls its 
Learn and Earn Program.  This program involves 
partnerships with local schools, providing 
apprenticeships and cooperative education 
opportunities for students interested in 
machining, manufacturing, and maintenance 
roles. The program operates in various forms 
based on the partner school and each 
participating site’s needs, allowing students to 
earn technical course credits or a degree while 
they work. This “learning in context” provides 

Apprenticeship AMP* Co-op/Internship

Work or School Work full-time (40 hours) Attend school full-time (9-16 credits) Attend school full-time (9-16 credits)

NN Provides Employment plus one group class 
one day per week

Part-time employment three days per 
week

Full-time work every other semester (total 
of three 4-month rotations)

Program Timeframe Two years Six semesters Two years; eligible after sophomore year

Credit or Degree 
Requirements

None, but earn 27 articulated 
college credits after classroom 
hours completed

Pursuing a two-year degree (such as 
Tooling & Manufacturing Technologist)

Pursuing a four-year engineering degree

* AMP is NN’s Advanced Manufacturing Partnership program
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OUR WORKFORCE

NN is committed to promoting workplaces that are free from 
discrimination and harassment on the basis of race, sex, color, 
national origin, ethnicity, religion, age, physical or mental 
disability, sexual orientation, gender identification or 
expression, citizenship status, veteran status, marital status, 
genetic information, or any other status protected by law.  We 
foster an ethical, safe, and inclusive workplace that results in 
business growth through increased innovation, retention of 
talent, and a more engaged workforce. Respect for human 
rights is fundamental to our business and to ethical conduct, 
as is the protection of rights for women and minority groups.

As a global company, we strive to attract a broad pool of 
qualified talent, as we believe the unique viewpoints offered 
by a diverse team bring out the best in all of us.  We assess 
our programs and processes as needed to ensure there is 
equal access to employment opportunities, including such 
things as training, advancement, and program participation.  
Further, NN aims to foster a culture where all are empowered 
to do their best work.

We compare our efforts to the gender diversity reported by 
the US Bureau of Labor Statistics’ US Manufacturing 
segment.  The BLS reported that females made up 29% of 
this population in 2024, down one percent from 2023. 
Overall, NN compares favorably, with 34% of all full-and part-
time positions held by women globally. NN’s percentage of 
female managers worldwide has remained steady over the 
past year, at 23%.  

   66% Male  1,695  

                 77%  135

34% Female  885   

Total Employees*

Managers and Above

* NN employed 2,580 full-time and part-time employees in 2024

23%  41
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COMMUNITY ENGAGEMENT

Our teams participate in local events and volunteer 
opportunities to foster and maintain strong relationships 
with our communities, as well as create bonds and 
memories within our teams and their families.  

HUMAN RIGHTS

NN maintains a comprehensive Human Rights Policy, which 
addresses workplace discrimination, diversity, working 
conditions, and freedom of association.  NN directors, officers, 
employees,  contractors, vendors, and suppliers are all 
expected to abide by this policy, irrespective of role or 
location.  It prohibits discrimination based on gender, race, 
ethnicity, national origin, disability, religion, sexual orientation, 
and gender identity/gender expression.  In concert with this, 
we have a formal process for reporting concerns worldwide.
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Some NN sites also sit on 
manufacturing advisory 
boards and participate in local 
and regional manufacturing 
events that train current 
workers, share opportunities, 
and introduce middle, high 
school, and college students 
and their families to the 
manufacturing industry and 
the wide range of career 
opportunities available at NN.  

These partnerships allow 
students to explore the world
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High School Work-Based Learning:   Work-based learning 
combines classroom learning and practical, hands-on 
experience in a business or community organization.  NN 
regularly hosts students to work onsite to gain experience 
with engineering activities such as CAD drawing, machine 
maintenance, and programming.

Our Kentwood, Michigan facility also hosts a scholarship 
program in partnership with Grand Valley State University.
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of manufacturing and help the company attract the next 
generation of talent.  Some of the student-focused 
community events the NN team supported in 2024 include 
such programs as:

Discover Manufacturing Week:  An initiative that aims to 
dispel misconceptions about manufacturing, the event works 
with local manufacturers who offer facility tours, host open 
houses, and more.  The event regularly brings over 200 
students to NN’s Kentwood, Michigan site.
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At NN, our approach to operating sustainably includes 
implementing policies and taking measures designed to 
minimize our impact on the environment and ensure that we 
operate responsibly.  These efforts are championed by our 
senior leadership team, guided by a cross-functional 
Sustainability Leadership Committee, and actioned 
throughout the company by our global site teams.

CLIMATE IMPACT

NN’s climate impact assessment currently includes Scope 1, 
Scope 2, and limited Scope 3 categories, such as fuel and 
energy-related activities and waste.  Our emissions are 
summarized in the table at right and are expressed in metric 
tons of CO2 (MT CO2e).  The table shows the 2022 baseline, as 
well as the 2023 and 2024 totals by category.  

2024 emissions were generally aligned with changes in 
revenue versus 2023; however, we expected further increases 
from growth-related activities, such as the installation and 
qualification of new machines and the addition of processes 
supporting new business wins, which were largely offset by

improvement activities targeting electricity and waste 
reductions, as summarized on the following pages.

It is worthwhile to note that changes to the company’s 
operating model and physical footprint compared to the 
2022 baseline may limit the comparability of 2024 emissions 
to emissions reported in prior years.

Totals above may not be additive, due to rounding

2022 MT 
CO2e

2023 MT 
CO2e

2024 MT 
CO2e

Scope 1 Direct Emissions
Stationary Combustion 5,421         6,359         4,844         
Mobile Sources 1,006         1,014         338             
Refrigeration, A/C Equipment, Fire Suppression 294             194             447             

Scope 2 Indirect Emissions
Purchased and Consumed Electricity & Steam 37,566      38,814      35,521      

Scope 3 Emissions
Fuel and Energy-Related Activities 12,111      11,705      12,634      
Waste 3,644         4,381         4,702         

Total Company Emissions 60,042    62,467    58,487    
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As part of our sustainability strategy, we recognize the need to reduce our own energy and water use, and to the extent feasible, 
minimize or eliminate the use of toxic chemicals and non-recyclable materials in our products.  We are committed to 
responsible environmental management practices at all global sites, as we promote a culture of working together for a more 
sustainable world.  To that end, we have widened our aperture to consider a variety of activities, including projects to maximize 
energy efficiency, responsibly manage chemical use, and improve waste, water, and air quality outcomes.  

By conserving energy or utilizing renewable energy sources, we can reduce greenhouse gas (GHG) emissions, which both 
benefits company profitability and helps create a greener future.  Some of these activities include:

 Increasing tool and machine efficiency to make higher quality parts more quickly, reducing overall energy usage
 Converting conventional light bulbs to more energy-efficient LED bulbs
 Utilizing alternate chemicals or installing more efficient equipment for processes such as wastewater treatment, mist 

collection, and oil recycling, especially when they result not only in lower energy usage or waste generation, but also in 
greater overall efficiency

Even seemingly small actions can have a meaningful impact on our environment:

 Replacing manual light switches with motion sensors
 Fixing air, water, and oil leaks on individual machines as issues occur
 Reminding employees to shut off radios, computers, and other devices when leaving work

A sampling of worldwide activities is shown on the following pages, encompassing multiple sustainability dimensions.
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Location
Decrease in kWh/MT 
CO2e (2024 vs. 2023) Key Energy Reduction Activities Project Overview/Goal

Mexico
262K kWh / 155 MT CO2e

Machine start time sequence change

Bank capacitors repaired/replaced

Sequenced start-ups to reduce the pull of energy

Increased performance and efficiency

France
70K kWh / 13 MT CO2e

Continue LED lighting upgrades

Continue air leak and electricity programs

This project to replace all plant lighting with 
LEDs is 70% complete, and is scheduled to 
conclude in 2025

Ongoing activities to incrementally broaden 
scope, achieve greater savings

Poland

490K kWh / 430 MT CO2e

Photovoltaic system installation (phase 1)

Replace coolant with emulsion

Installed system in one production hall to reduce 
electricity usage

Reduce energy costs by replacing oil coolant 
with emulsion, requiring no additional cooling 
system at the machine

Over 800,000 kWh and nearly 600 MT CO2e saved at these sites versus 2023 

reduce power consumption, improve output, and/or improve 
emissions.  It has replaced its original central air conditioning 
system with an energy-saving centrifugal water chiller and 
added photovoltaic and energy recovery systems to balance 
greater overall machine utilization, energy usage by the new 
equipment, and the achievement of our sustainability goals.

 

Our Wuxi, China facility has experienced double-digit sales 
growth since 2023, requiring additional installed equipment 
and increased electricity consumption for both qualification/ 
launch and ongoing production.  Recognizing the impact 
these sales have on economic and environmental factors, the 
site team maintains a focus on improvement projects that 
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WASTE AND HAZARDOUS WASTE RECYCLING

Minimizing waste generation allows NN to reduce our 
environmental footprint.  Our recycling programs focus on 
tracking and reducing the amount of scrap created, and 
selling the scrap that is produced so that it may be recycled 
and reused.

In several facilities, we use oil in our machining process to 
provide lubrication and cooling, both critical to quality when 
producing tight-tolerance parts that are free of defects.  As 
the oil is used, it is collected and recycled through a 
centrifuge filtration system that removes particles and 
contaminants, then the cleaned oil is funneled back through 
the machine to be reused.  This reduces the amount of waste 
requiring disposal and allows for longer oil use.  Further, our 
Poland plant continues to replace oil coolant in some of its 
machines with water-soluble emulsion coolant, which 
enhances cooling without requiring a secondary cooling 
system, saving both money and energy.  The waste reduction 
projects shown at right are collectively responsible for the 
decrease of over 125 metric tons of CO2 at NN in 2024.

Brazil:
 Reduced metal oil drum waste by converting from 200-

liter to 1000-liter containers (project continued from 2023)

Poland:
 Installed a parts washer to reduce both hazardous waste 

and chemical use
 Reclaimed and recycled oil that meets operating 

parameters through improved filtration/cleaning efforts
 Replaced oil coolant with emulsion on certain machines, 

reducing oil, filtration, and filter use, and allowing removal 
of cooling systems no longer needed

USA:
 Recycled oil through improved briquetting/reclamation 

and oil reconditioning process
 Updated filtration systems and chillers to more efficiently 

and precisely control temperature
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WATER AND WASTEWATER MANAGEMENT

A focused water and wastewater management process helps 
NN do its part to ensure a sustainable water supply and 
maintain healthy aquatic ecosystems, all while saving both 
energy and money. Our operating sites work to minimize or 
eliminate unnecessary water usage and the creation of 
wastewater, wherever possible.  Some of these actions 
include:

 Improving the capacity of onsite wastewater treatment 
equipment

 Implementing a water consumption control process, so 
that leaks are caught and corrected quickly

 Assessing and replacing water-intensive machines with 
more efficient equipment

 Optimizing equipment to conserve water and reduce 
wastewater during processes

 Improving the capacity of onsite wastewater treatment 
equipment

 Training employees to use water-saving strategies

AIR QUALITY

Maintaining safe air quality levels is more than a regulatory 
requirement; for us, it reflects our values of serving as a good 
corporate citizen in the communities where we operate and 
ensuring a safe work environment for our employees.  Key 
actions we take to maintain or improve air quality include 
the following:

 Phasing out chemicals, acids, and volatile organic 
compounds (VOCs) where possible, replacing them with 
alternatives that are safer, yet equally effective

 Utilizing chemical testing protocols that test chemicals 
only when they are to be used, reducing both overall use 
and storage onsite

 Utilizing a system to manage chemicals brought onsite at 
our plating facility, which helps ensure that we are 
compliant with chemical quantities and operating within 
air permit limits

 Utilizing mist collectors where needed
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SUSTAINABLE PRODUCTS

NN recognizes that our future success depends on 
accelerated penetration into key growth markets, particularly 
in the electrical and medical industries.  These opportunities 
allow us to collaborate with our customers and suggest ways 
to enhance product manufacturability, efficiency, and cost 
through material selection, scrap reduction, recyclability, 
shipping requirements, and other key parameters.

Many of these initiatives inherently contribute to our 
sustainability goals. Throughout the year, we strategically 
broadened our portfolio to include higher growth, 
sustainability-oriented markets—most notably electrical, 
aerospace and defense, electric vehicles (EV) and universal 
automotive applications serving all propulsion types. 
Collectively, these expansion efforts are helping to shift our 
business toward markets that are more sustainable and 
focused on the future.

These efforts put our organization in a strong position to 
meet the needs of global customers across a diversified

portfolio, ensuring NN’s continued success as we further 
innovate and develop solutions that are better for the planet.
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Some of our North American sites evaluate supplier 
compliance, quality, and performance monthly, using a 
supplier self-assessment and scorecard.  If a score indicates 
improvement is needed, NN engages with them to develop 
appropriate mitigation efforts.

We have also restructured the supply chain/procurement 
function globally, to centralize processes and leverage spend.

MATERIALS SOURCING AND EFFICIENCY

NN is committed to sourcing all raw materials from conflict-
free regions.  In accordance with Section 1502 of the U.S. 
Dodd-Frank Act, we include a verification process to ensure 
all minerals are sourced from a pre-approved smelters list. 
Vendors that supply minerals are required to present 
appropriate documentation demonstrating this compliance.

SUPPLY CHAIN MANAGEMENT

The success of our business relies both on our direct 
operations as well as  our supply chain. As such, NN’s 
suppliers are expected to comply with all provisions of NN’s 
Code of Conduct and Ethics.  As a global company that draws 
from a worldwide supply base, NN and its suppliers must 
abide by various environmental, social, and economic 
regulations and standards at both the domestic and 
international level.  We manage risks and regulatory 
differences in our supply chain primarily through our policies 
and procedures, where we outline expectations for suppliers.
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At NN, product quality and safety are activities rooted in our 
culture that drive accountability at all levels.  If there is an 
anomaly or deviation that an employee believes will 
negatively impact product quality or safety, that employee is 
empowered to stop the production line.

We also build regular audits into the early stages of product 
development to ensure quality and safety from the start. We 
have a zero-defect design process that seeks to eliminate 
variability and defects throughout the entire product 
lifecycle, and use a parts-per-million (PPM) indicator to 
monitor and track defects and set rigorous continuous 
improvement targets to help us achieve this goal.

Certifications are maintained by site, including the following 
certifications related to quality control and safety practices:

 IATF 16949:  15 sites
 ISO 13485:  4 sites
 ISO 9001:  10 sites

PRODUCT QUALITY AND SAFETY

 ISO 14001:  6 sites
 NADCAP AC7108:  1 site
 NADCAP AC7004: 1 site
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on-time delivery around the 
world.  Awards that showcase 
this ability are those earned by 
our Wuxi, China plant from 
DENSO Corporation, the second 
largest auto parts supplier in the 
world, to whom we have 
supplied parts for four years with 
zero delivery defects:

 2024 Regional Trust Award

 2024 Comprehensive 
Excellence Award, the highest 
award given by DENSO to a 
supplier 

The Wuxi plant also delivered 
over three million parts to 
Cummins last year, earning their 
Zero Defects Benchmark Award 
for 2024.

Product quality remains a consistent area of recognition 
from our customers, emphasizing NN’s ability to deliver a 
broad range of high-precision products at high volume, with

2024 SUPPLIER QUALITY AWARDS
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We conduct every aspect of our business ethically, and we 
always strive to do the right thing.  An ethical approach is the 
key to our sustainable future, and we have made our 
commitment to sustainability a priority throughout our 
company.  Employees at all levels of the organization are 
expected to uphold NN’s ethical standards. This commitment 
to doing the right thing is integral to our success.

BOARD OF DIRECTORS OVERSIGHT

manner that promotes the fair and just treatment of all 
people. We further acknowledge our potential impact on the 
environment and are committed to operating responsibly to 
help reduce that impact.  In every aspect of our operations, 
we seek to conduct business in a way that reflects integrity 
and the high standards we have set for ourselves.

The Board’s diverse experience, knowledge, and professional 
judgement allows NN to draw upon broader and deeper

The Board and its Governance Committee 
are responsible for overseeing the strategy 
and policies related to sustainability. The 
executive leadership team provides 
updates to the Board on a quarterly basis 
regarding current sustainability activities.

Our Board recognizes that sustainability is 
important to long-term shareholder value 
and is committed to continued focus and 
appropriate disclosure on these matters.  
We endeavor to conduct business in a

insights to achieve the company’s 
strategic objectives.  Our Board 
brings key expertise in the areas of 
electric grid, automotive, 
aerospace and defense, leadership, 
strategic planning, M&A, capital 
markets, and technology, and 
regularly visits operating facilities 
to ensure connectivity with the 
many process technologies utilized 
and products manufactured across 
NN’s global footprint.
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GOVERNANCE AND BUSINESS ETHICS

NN’s commitment to doing business the right way starts at 
the top and cascades throughout every level of the 
company.  We expect all directors, officers, and employees to 
act with integrity when conducting business, and our Code 
of Conduct and Ethics serves as the standard for this 
behavior.  We review the Code annually and refresh as 
appropriate; in 2022, we added sustainability, environmental 
stewardship, and cybersecurity topics.  In 2024, we 
strengthened the code’s coverage of antitrust laws and 
money laundering topics and established dedicated ethics 
hotlines in each country in which we have manufacturing 
sites.  These hotlines operate in each local language and are 
available 24 hours per day, seven days per week.

Our ethics hotlines ensures all global employees have an 
easily accessible and, if desired, anonymous platform to 
report suspected ethical violations and resolve concerns. It 
also facilitates incident monitoring so that concerns may be 
investigated and addressed fairly and promptly.

28.5%
2 OF 7 WOMEN
ON THE BOARD

28.5%
2 OF 7 MINORITIES
ON THE BOARD

85.7%
INDEPENDENTS
ON THE BOARD

The Board regularly 
performs governance and 
benchmarking reviews as 
part of its commitment to 
operate in alignment with 
governance best practices.  
It performs benchmarking 
across companies of similar 
size within the industry and 
considers opportunities to 
enhance efficiency, reduce 
costs, and improve 
governance practices to 
guide our management 
team and drive value 
creation for our 
shareholders.
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As part of our operational and financial audits, we often share 
best practices in use at other NN facilities that can further a 
specific site’s efforts.  

Since 2023, NN has employed an ERM, or Enterprise Risk 
Management, process to analyze areas of risk across the 
company to further our audit efforts.  This process is led by 
Internal Audit with the input of senior business and 
functional leaders in each geography, and the results are 
presented to the Board annually. 

BUSINESS CONTINUITY AND RESILIENCE

NN reviews its processes and policies periodically to ensure 
that the company is prepared to take appropriate measures 
to support business continuity during challenging times.  

This review encompasses such processes as emergency 
response planning, pandemic preparedness, and 
contingency planning. 

Employees know they can share feedback, concerns, or 
suspected violations of law or company policy through the 
hotline, directly to the Audit Committee, or to members of 
management.  NN prohibits retaliation against any employee 
who engages in this process in good faith.

MANAGEMENT OF THE LEGAL AND
REGULATORY ENVIRONMENT

As a global manufacturer, NN faces a complex legal and 
regulatory environment that varies by geography.  For that 
reason, we have developed systems to support compliance 
with all current applicable legal and regulatory requirements 
and monitor emerging regulations that have the potential to 
impact our business.

As part of our regulatory management program, we conduct 
annual audits to ensure our facilities have all necessary local, 
state, and federal environmental and operating permits.  



DATA PRIVACY AND SECURITY

NN operates an extensive data security program, which includes 
annual compliance audits and gap analyses against new and existing 
privacy legislation.  We also take steps to ensure employees are 
equipped to identify email phishing and social engineering attempts.  
An independent third party conducts monthly phishing drills and 
regular training for employees.

Employees who fail these drills must complete additional training.  
Through our data security program, we utilize recognized guidelines 
and maintain compliance with all applicable legislation in the 
locations in which we operate.  NN uses NIST guidelines to 
strengthen its security program, while also following legislation such 
as the EU General Data Protection Regulation (GDPR), California 
Consumer Privacy Act (CCPA), China Personal Information Protection 
Law (PIPL), and the Brazilian General Data Protection Law (LGPD).  
We continually monitor and update our policies as new regulations 
and industry best practices develop.  To spread awareness and 
facilitate continuing education for employees, we periodically 
address data privacy and security topics during quarterly company 
town hall meetings as well. 
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CONCLUSION

SUMMARY OF 2024 ACTIVITIES

We are continuously seeking ways to advance efforts within 
our four sustainability pillars—prioritizing people, operating 
sustainably, delivering sustainable components, and 
managing our business—and are proud to share a summary 
of our 2024 efforts.  

Prioritizing People:
Delivered nearly 95,000 hours of required and elective 

training content globally, including safety, quality, ethics, 
and cybersecurity topics.

Participated in industry events to train current workers and 
offered co-op and internship opportunities to help 
introduce students and their families to manufacturing and 
the world of work.

Operating Sustainably:
Implemented several facility-level energy initiatives, 

including energy efficiency upgrades through equipment, 
lighting, and procurement of renewable energy.
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Conducted waste initiatives related to improved recycling, 
optimized processes, and alternative chemical sourcing.

Increased the capacity of onsite wastewater treatment, 
reducing wastewater sent offsite.

Delivering Sustainable Components:
Continued expansion of our offerings into the electrical, EV, 

aerospace and defense, and universal auto markets.
Received recognition in Wuxi, China for our excellent 

quality performance in 2024, including awards from 
Cummins and DENSO.

Managing Our Business:
Reviewed governance, audit, and compensation activities 

as needed, to ensure alignment with market practices.
Reviewed and revised key policies, such as the Code of 

Conduct and Ethics, Whistle Blower, and Non-Retaliation 
Policy, and shared these with our global team.

Engaged our Board, leveraging their strategic expertise on 
relevant topics in key market segments.
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CONCLUSION, cont ’d.

A NOTE ON MATERIALITY

While certain matters discussed in this report may be significant, any 
significance should not be read as necessarily rising to the level of 
materiality used for the purposes of complying with the U.S. federal 
securities laws and regulations. We use the definition of materiality 
established under U.S. federal securities laws for the purposes of 
complying with the disclosure rules and regulations promulgated by 
the U.S. Securities and Exchange Commission (SEC) and applicable 
stock exchange listing standards. However, in our voluntary 
sustainability disclosures, including those that relate to our climate 
change-related efforts, we have adapted our approach to materiality 
based on both the subject matter and purpose of the disclosures. In 
particular, our approach to these voluntary disclosures often considers 
broader definitions of materiality promulgated by certain external 
frameworks and reporting guidelines that take into consideration a 
wider range of factors relevant to climate and ESG disclosures. For the 
purposes of discussing climate risks and opportunities in this report, we 
use an approach to materiality that is consistent with the TCFD 
recommendations. This approach means that this report and many of 
our other voluntary disclosures capture details on sustainability issues, 
including climate-related risks and opportunities that may not be, and 
are not required to be, incorporated into our required disclosures 
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with the SEC. Our approach to materiality in this report and other 
voluntary sustainability disclosures also means that statements made 
in this report and in our other voluntary disclosures use a greater 
number and level of assumptions and estimates than many of our 
required disclosures. These assumptions and estimates are highly likely 
to change over time, and, when coupled with the longer time frames 
used in these voluntary disclosures, make any assessment of materiality 
inherently uncertain. As a result, we expect that certain disclosures 
made in this report and our other voluntary sustainability disclosures 
are likely to be amended, updated, or restated in the future as the 
quality and completeness of our data and methodologies continue to 
improve. Therefore, the information relating to the Company in this 
report should not be read as a characterization regarding the 
materiality or financial impact of such potential risks and such other 
information for purposes of applicable securities laws or any other laws 
of the United States. For a discussion of risks that NN has determined 
could be financially material, please see “Risk Factors” and other 
sections in and exhibits to our Form 10-K, as well as any such risk factors 
and other sections in and exhibits to our subsequent Form 10-Q and 
other filings that we make with the SEC.
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